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Why should telcos bother? e,,%)m

* Because the provision of a TV service has a different cost profile to
the provision of a phone line or broadband and all additional
revenue streams are welcome

* Because broadband enables more sophisticated targeted
advertising and hence avoids a “me-too” type television ad model

* Because advertising revenue can drive new VoD consumption
models and can fund more sticky broadband-delivered services

* Because the IPTV World Forum is packed with suppliers of exciting
advertising-related capabilities

* Whatever the primary reason, advertising should be part of the
telco’s core TV business model from day one



Ad-supported VoD >
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Pre-roll

Must be short
Can be targeted
Fast-forward disabled

Requires VoD playlist
capability

Mid-roll Post-roll

* Ad breaks usually * Has anyone, anywhere ever
available in commercial TV watched a post-roll advert?
shows

* Can be targeted
* Fast-forward disabled

* Requires VoD stream
insert capability
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Enhanced VoD eIRcom

| Celebrity profiles
| ¢ presenter profiles
Daily news
Video

How to vete
Competition
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Press Select to choose.

Thanks to ITV and emuse



Enhanced Advertising
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Shop online for over 400 of the

Worlds most cesirable brands -

With mcre than $0.00C procucts ‘re
avaiiable youll find exactly what

or ol 0870 166 2
you wart 2t the home of big
brands.

Press ‘back up’ to retum

Thanks to ITV and emuse



Interactive Advertising (and DALSs)
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WIN WITH GILLETTE é

® Flights & Accommodation for two people to Melbourne for \
three nights and meet Roger Federer at an exclusive party.

® $450 Gillette grooming packs.
® Free Gillette Fusion when you respond using your SKY Set-Top Box
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Thanks to Gillette



Sponsorship of VoD categories

B ViDEO ON DEMAND

Action
Romance
Thriller

Drama

Latest releases
Romance
Horror

Animation

Credit: €1000.00

Press OK to Rent/Play Movie or Play Trailer

Pineapple Express
Price; €3.95 Durat

01:51:00 hours Rating

@ Navigate 3 Select Movie D More Info

=0 Open Menu 719 Exit

* VoD Store categories are crude target markets for advertisers

* “Latest Releases” sponsored by Butterkist Popcorn?

* “Romance” sponsored by Milk Tray?

* “Horror” sponsored by Andrex?

* Must be able to tailor the screen real estate and offer red button links

to the advertiser's DAL
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Thanks to Ericsson



Ads in the EPG/TSG

ALL CHANNELS 7.00pm Mon 15
A. TODAY 7.00pm 7.30pm 8.00pm >
100 Channel 9 Frasier Friends Malcom..

101 TV1 Hogan's H.. Xena: Warrior Princess
102 ABC ABC News The 7.30.. Australia..
103 UKTV Dad Birds of a.. The Bill
104 SBS Toyota Wo.. English Premier League
The Drew..
106 Lifestyle Big Strong.. Oliver's Tw..  Real Reno..
107 Channel 7 Press i Pressi
108 FOX8 The Simps.. Felicity

110 Channel 10 Press i Press i

Page Up Page Down @ +24hrs
v

Press SELECT to view

Sky, Foxtel pioneered commercialising links in EPG and
enthusiastically taken up by many others including FetchTV

Includes banner-style adverts promoting VoD or other services
Includes direct links to advertiser DALs from EPG listing numbers

Must be able to dynamically tailor EPG channel numbers,their
functions and the screen real estate
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Thanks to Foxtel
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Capabilities Required eIrRcom
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With apologies to the system architects in the audience
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Outcomes Bk coit

* With the traditional TV companies that are reliant on advertising for
their revenue being hit so hard this year...

...should the telco still bother?

* VoD-related advertising is more flexible than the traditional 30 second
slot

* VoD-related advertising can be smart and targeted to specific
audiences from day one

* VoD-related advertising business starts with annual revenues of €0.00

* Cost of launching a TV business with these capabilities can be the
same as the cost of launching a TV business without them

* S0, yes, the telco should bother on day one to ensure their platform
has the capability to enable all these business models



